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at BMI Nashville, and it received a write-up in Country Weekly Magazine sometime the following year.
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The Cuts and the Bruises

An Inside Look at the Business of Songplugging:

How It’s Done on Music Row,
Including 27 Interviews with Industry Pros

Plus Behind-the-Scenes Stories of Some of Country Music’s Biggest Hits and Heartbreaks.

Penmny Dionne & Troy McConnell

“The first time I saw that whole process of a song being written, tweaked up a little bit, demoed, pitched, put on
hold, cut on a record,and then played on the radio I thought to myself, Count me in!”

— Chris Oglesby
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